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PRIZE!
⁃ You need to have entered your club via the form

⁃ You need to have your players registered on GMS

⁃ Closing date is 26th Feb

⁃ If you enter now you still have until 26th Feb to register your girls

⁃ The prizes to be won are as follows: 

⁃ a. 3 (three) x Club Training sessions with an England Red Rose 

Player 

⁃ b. 2 (two) x £1,000 Club Kit Package 

⁃ Entry Form

https://forms.office.com/pages/responsepage.aspx?id=FMgGcSyloEi959o21DEbVaEq1E38dihOge8q08NAKMpURURQSTFGWDVNQ1pPVFNXRjhMUERQOVUxMC4u


WHERE ARE YOU NOW?
Please take 5 minutes to outline where your girls section is now i.e. numbers, contact/non contact 

looking for games etc... & What is it that retains female players in your club?





If it doesn’t exist online… it's not real!

Please take 2 minutes to Google your club, what club pages come up? How many clicks before player 

recruitment is visible? Please write down possible actions and communicate this back to your 

committee.

⁃ Consider merging all club pages- you will increase your reach

⁃ The girls will be using TikTok and YouTube the adults will be using Facebook

⁃ YouTube shorts is going to be the next big platform

⁃ Perception of what our sport is and who you need to be to play it is one of

our biggest barriers;

o Use photo’s/videos of your own players this will help.
o Show them in different environments, showing that they are normal girls who play rugby.
o We don’t know how to communicate with them, let the current players post from club pages with adult 

supervision.

oNovos Example

RECRUITMENT- MARKETING AND 
COMMUNICATION;



RECRUITMENT; SCHOOLS
⁃ What resources do you have to offer schools?

⁃ How do you contact/reach out to schools

⁃ What schools do your current players come from? Focus on their social 
network

https://www.englandrugby.com/participation/education/schools

https://www.englandrugby.com/participation/education/schools




- Incentivise your current players- if they bring a friend to training, they get a point, the person with the most points after 2 
months wins a prize

- Use groups your membership already has links with i.e. brownies, cadets, girls football ask parents to share info but also 
offer guest sessions to groups.

- Try and bring different groups onto your site, i.e. brownies, crafting groups and even schools for meetings

- Consider paying for boosted posts on platforms

- Have you got an influencer in your local area you could invite to a club event?

- Send an email to everyone on GMS and any old membership lists outlining the club's current rugby offer (you want the ex-
players that stopped due to having kids as now we want their kid)

Top tip-

Bring in more volunteers to help you run the section, many hands make light work! Bring in roles such as team admin, kit 
manager, even advertise for a project team for girls' recruitment. 

A good club photographer will bring you and keep you players, put all photos on outward facing platforms so families can share 
on personal socials, and market for you showing there is a girls rugby offer.

RECRUITMENT- OUTSIDE THE BOX;



MODELS OF GOOD PRACTICE

1. U12 Grant Funding Support – Coaches into Schools & Club Festivals

2. Family Touch/Walking Rugby alongside scheduled activity

3. Dual Offer – Contact & Non-Contact

4. Programme 'Outside of Rugby'

What are your MGP’s?



From tonight's session, what are the 3 
things you need to action for your club, in 
order to improve your recruitment offer?

3 KEY ACTIONS FOR YOUR CLUB...



Upcoming Opportunities

• Volunteer recognition event

• City monthly training sessions for girls in U10 and U9 mini teams

• Coaching CPD opportunities

• Central skills sessions for U14 girls

What do you want to see as part of RWC Impact and Legacy? 

RWC 2025



QUESTIONS & AOB



Thank You


